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About VAST How are values perceived by audiences?

VAST is a research and innovation action in the context of Horizon 2020 ‘Curation of digital assets and advanced
digitisation” actions that aims to study the transformation of moral values across space and time and bring them
to the forefront of advanced digitisation. The project will trace and inter-link values...

Examples of empirical studies; Educational Activities in Museums and Schools

...of the past through the analysis of collections of narratives, such as theatrical plays, fairy tales, and scientific

documents, that come from different places and from significant moments of European history. e Ice breaker activities — a self-reflection tool to dive deeper into students’

values/feelings
e Working definition of values

» Perception of values during a specific experience (text/video/audio) based on VAST’s
pilots (ancient Greek plays, 17t century’s scientific texts, folklore fairy tales)

...of the present through the collection and digitization of how values are conveyed today and of how the
audiences experience and perceive the communicated values.

At the core of the project lies the VAST Digital Platform.
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